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Website Personalization:  
A New Era of Ecommerce



ACTIONABOUT RATTAN DIRECT

THE CHALLENGE

Some of the actions included:

• Personalised welcome message 
Visitors were segmented by location and presented with a reassuring welcome message, informing them about 
shipping information relevant to their location.

• Targeted free gift offers 
When visitors who had not purchased met a specific criteria 
they were offered a free gift to incentivise them to purchase 
specific items.

• Smart product recommendations 
Algorithmically-powered product recommendations were 
displayed across the site.

 Alternative product 
recommendations were shown on 
the product pages and 
complimentary items statistically 
likely to be purchased were placed 
on the shopping cart page.

 Trending products (most popular) 
were displayed on the homepage 
to kickstart browsing.

• Urgency and scarcity call outs 
Call outs were triggered when 
stock levels reached low levels and 
when product pages were viewed 
a specified number of times.

Established in 2006, Rattan Direct is the UK’s leading rattan garden furniture supplier. As well as supplying to 
large retailers, Rattan Direct has a busy ecommerce website selling a large selection of quality outdoor and 
indoor furniture. 

Rattan Direct’s ecommerce site sees a varied audience from around the world, who follow very different user 
journeys. Before using Bunting, the site was providing visitors the same generic, one-size-fits-all experience, 
meaning lucrative conversion raising opportunities were being missed.

Working with Bunting, relevant and persuasive customised content was delivered to the right visitors, at the right 
time, with the key goal of raising the site’s conversion rate.
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RESULTS

Overall, the personalisation activity implemented to 
date has delivered a reliable uplift in conversions.

Recommendations saw an impressive 
20% uplift in conversions.



AWARD-WINNING WEBSITE 
PERSONALIZATION TOOL 
Bunting is a multi award-winning website personalization tool, with 
head offices in Manchester, UK. Driven by a team with decades of 
e-commerce and software experience, Bunting is loved and 
trusted by thousands of e-commerce businesses globally.
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